Jpper Missour
RIVer B8asin

Advisory Council Working Group
September 6, 2013

* Maren Murphy
MONTANA :
Parks & Recreation Planner

stateparks.mt.gov




Recreation and Tourism

- What's working well
Trends
Visitation

» Oversupply?

» Shortage
Facility needs
ACCeSS

- Future projections
Population projections



-

prings

3. NN
S

Missouri Headwaters Black Sandy Sluice Boxes




Other Major Recreation Features

- Canyon Ferry Reservoir (BOR)

- Hauser Lake, Holter Lake (BOR)

» Missouri, Jefferson, Gallatin, Madison, Big Hole
- Clark Canyon Reservoir (BOR)

- Hebgen Lake (BOR)

» Ennis Lake (BLM)

- National forest land



Missouri-Madison Corridor

» 2011 Supported close to 550,000 recreation
group visits in the summer

Source: PPL Montana, Missouri-Madison 2011 Recreation Visitor User Counts,



Missouri-Madison Corridor

» 2011: Supported close to 550,000 recreation
group visits in the summer

2011 Visitation by Corridor 2011 Visitation, River vs. Reservoir

" Great Falls
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" Hebgen-
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Source: PPL Montana, Missouri-Madison 2011 Recreation Visitor User Counts,




Fishing and Boating Trends

In 2011...

- 16% of Americans went fishing
46 million people!

» 29% of Montanans participated in fishing/hunting
Nearly 1 in 3 Montanans

« 18% of Americans went boating

» 38% of boating trips included fishing

Source: Outdoor Industry Association , Special Report on Fishing and Boating 2012



Angling License Sales in Montana, 2000 to 2010
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Crossover Participation

Wildlife Viewing or Bird Watching 21.5%
Golf (9/18 Hole or Driving Range) 20.8% Billiards 25.5%

Rifle, Shotgun, Hand Gun or Bow Hunting 21.4%  stretching 14.6%

Car, Backyard or RV Camping 38.9%

Weight/Resistance Machines 19.8%  Shooting and Target Shooting 21.2%

Fitness Walking 46.3%  Treadmill 23.9%
Bowling 33.6% Running, Jogging or Trail Running 26.0% rome fym Brerese T

sesketbal 155%  Barbells, Dumbbells and Hand Weights 30.1%
Road, Mountain or BMX Bicycling 28.6%

Paddling 17.7%

Stationary Cycling 16.6%

Day Hiking 22.7%

Note: Data includes top 20 most popular crossover activities.

Source: Outdoor Industry Association , Special Report on Fishing and Boating 2012



Top 10 Growth In Participation by Percent Change, 2008 To 2012

Running (All)

Running/Jogging

1

Kayaking (Recreational) 31%

Kayaking (Sea/Touring)

Snowshoeing

Kayaking (Whitewater) 51%
Telemarking (Downhill)
Triathlon (Traditional/Road)

Adventure Racing

Triathlon (Non-Traditional/Off Road)

I
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Source: Outdoor Industry Association 2013 Participation Report



Motor Boating in Montana since 2000:

24%

Increase in
number of
motor boats

Source: US Coast Guard



Motor Boating in Montana since 2000:
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motor boats

Source: US Coast Guard



Motor Boating in Montana since 2000:

24% 17% 18%

Increase in Increase in

Increase in

number of participants number of

motor boats boater days

Source: US Coast Guard



Over/Under

Oversupply

- Too much water?
Flooding issues
Storage for other uses
Safety concerns

- Seasonally based



Over/Under

Oversupply Shortage

- Too much water? - Low flows can impact use
Flooding issues
Storage for other uses In 2012 recreation surveys...
Safety concerns « 38% of land managers indicated

- Seasonally based lake and river boat launches should

be increased

« 45% indicated lake and river
access should be increased

- Water access identified as a top
need for next five years among
land managers

« Fishing access and facilities are top
need among public




Future: Montana Tourism
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10+ million
VISItors a year

come to Montana to hike, fish, ski, bike,

hunt, kayak, boat, and explore



Resident Travel

Top Outdoor Recreation Activities Participation
For Resident Travel

Scenic driving 46%
Watching wildlife 31%
Day hiking 30%
Fishing 21%
Nature photography 19%
Car/RV camping 14%
Hunting 9%
“Beach” activities 9%
Motorized boating 8%
Non-motorized boating 7%

Source: Institute for Tourism and Recreation Research, The University of Montana
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Montana Household Use of Public Lands and Waters

National forests
Rivers and streams 3.35
Natural lakes 3.1
National park lands
State parks
City parks
City/County open space
Bureau of Land Management
Reservoirs 2.73
County parks
National monuments
National wildlife refuges
Tribal lands
o 05 1 15 2 25 3 35 4
Mean Score
Scale: 1=never; 4=0ften

Source: Institute for Tourism and Recreation Research, The University of Montana



Non-Resident Tourism

GGeotourism is tourism that sustains or enhances
the geographical character of a place—its

, heritage, aesthetics, culture, and well
being of its residents.

Source: Institute for Tourism and Recreation Research, The University of Montana



Non-Resident Tourism

Geotourism is tourism that sustains or enhances
the geographical character of a place—its

, heritage, aesthetics, culture, and well
being of its residents.

(GGeotourists come to Montana to experience what is

, Including a desire to maintain the
unigue and authentic character of places.

Source: Institute for Tourism and Recreation Research, The University of Montana



Top Montana Attributes Important to Nonresident Visitors

Clean water
Clean air
Wildlife viewing
Scenic vistas
Amount of open space
Night sky
Access to public lands
Access to waterways
Pedestrian-friendly atmosphere
Montana's land ethic
Main streets
Paths for walking and biking
Eating at restaurants where locals eat
4:2 4j4 4:6 4:8 5 5.I2 5:4 5:6
Mean Score
1=Not at all important; 6=Extremely important

Source: Institute for Tourism and Recreation Research, The University of Montana



In Montana...

$5.8 BILLION 64,000

IN consumer spending direct Montana jobs

OUTDOOR
RECREATION
GENERATES

$1.5 BILLION $403 MILLION

IN wages and salaries In state & local taxes

Source: Qutdoor Industry Foundation, 2012



MONTANA POPULATION PROJECTIONS
2010 -2030 Percent Population Change

BIG HORN
POWDER RIVER

BEAVERHEAD

Percent Population Change

I:l Over 5% decrease - 10% to 20%
I:] -5% to 0% - Over 20% increase
| 0%to10%

Source: Census and Economic Information Center, Montana Department of Commerce.



Looking Forward

» Upper Missouri River Basin is both
a recreational treasure and a big
tourist destination

» Open space, wildlife, fisheries,
clean air, clean water, real Montana
communities

« Expect:

Tremendous growth in water-
related activities outside of fishing

Tremendous growth expected
for population




